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creating a better climate for growth.
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VantagePoint

Top Training

sk any economic devel-
A oper in Alabama to name

the state’s best incentive
for industry and you'll likely get a
four-letter response.

That’s not a statement about
the kind of language used by eco-
nomic development professionals,
but rather a testament to the
high regard we all have for AIDT,
Alabama’s worker training program.

Alabama Industrial Develop-
ment Training is the state agency
that provides training services for
new and expanding companies.
The agency will recruit, screen
and train an entire work force to
the company’s
specifications. And,
it's done at no cost
to new and
expanding compa-
nies.

For a long time
now, those of us
associated with
economic develop-
ment in Alabama
have held that
there is no better
worker training
program in the country. Now,
our admittedly biased belief has
validation. In its August issue,
Expansion Management magazine
includes its annual ranking of
work force training programs in
the country and, based on a sur-
vey of site selection consultants,
AIDT is at the top of the list (see
Advances, page 6).

AIDT has earned its reputa-
tion based on the level of service
it provides and the results it
delivers in the form of workers
who are highly productive. It
boasts an impressive track record
in providing these customized
services to leading companies,

which have come away not merely sat-
isfied, but genuinely impressed.

An example is Lockheed Martin,
whose Pike County operation (fea-
tured on page 24) has been recognized
in the past as one of the top manufac-
turing facilities in the country. As you
can see from the comments in the
story in this issue, Lockheed Martin
General Manager Jody Glazner views
AIDT as a contributor to the com-
pany’s success.

Some companies were understand-
ably skeptical when they first came to
the state and learned of the services
that Alabama offered through AIDT.
After all, we're talking about leading
manufacturers that
have high standards,
many of which employ
their own systems for
training their employ-
ees.

But these compa-
nies quickly realized
that AIDT was not a
run-of-the-mill train-
ing program. Compa-
nies that were initially
reluctant to turn over
such an important
function were quick to bring AIDT
back to the table when expanding
their operation.

Just about every state offers some
form of worker training as an incen-
tive, but not all programs are created
equal. AIDT gives Alabama an advan-
tage in recruiting industry — and
Alabama companies an edge when it
comes to training a work force that
can get the job done. l

Steve Sewell
Editor
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